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U.S. consumers who work with financial advisors are much more likely to
have foundational investment accounts and insurance policies.
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23.6% 42.1%
25.9% of Americans
have term life insurance
17.9% 30.4%
20% of Americans have
disability insurance
14.8% 30.1%

17.5% of Americans
have long-term
care insurance

Methodology: This survey was conducted by Opinium through
a panel of individuals who have agreed to take part in surveys.

M D I The Premier Association . Fieldwork was undertaken August 23 - 27, 2024, with a representative
¢ I { of Financial Professionals sample of 2,000 U.S. consumers, weighted on age, gender, region,
race, ethnicity, and education according to the 2020 U.S. Census.




